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Aim of the Toolkit

The aim of the Toolkit is to gather experiences and to exchange good practices about awareness and
promotion activities regarding the Leonardo Mobility Programme,used by t he partners of
Leonardo Partnership Project.

The Toolkit will be used after the project by the partners themselves but as well by other organisations

interested in (new) ideas about promotional instruments.

How to use the Toolkit

Thanks to the outcome and information gathered by our partnership, we can summaries the instruments we
use into the following areas:

1. On-line instruments
2. Paper instruments

3. Face-to face instruments

A more detailed description of the instruments will make clear in what occasion the instruments are (and
could be) used, for which aim and for which target. A concrete example can help to use the material and
where necessary contribute to a further development of them.

The Toolkit does not have the pretention to be a complete guide, but is a guideline with some useful

examples, used by our partnership. It would be a pleasure to add other instruments.
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1. ON-LINE INSTRUMENTS
1.1.PROJECT WEBSITE

Description:
A typical website is designed to provide all necessary information about the project, and also is a great place
to publish photos, documents and any type of information. It also can be useful to provide facilities like chat

or forum, where users interested in the project can exchange their ideas, ask questions and so on.

Aims:
- to promote the existence of the Leonardo da Vinci program in the Internet
- to show possible opportunities of mobility programs

- to present multimedia content connected with mobility programs easily

Target:
- anyone with an Internet access, interested in mobility programs

Example:

Welcome to CastMyPart Homepage
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1.2.SOCIAL NETWORKING

Description
The organisation creates a group (or an account) on a social networking website (for example Facebook,

http://facebook.com or Youtube, http://youtube.com). It provides basic information about the project, its aims

and latest updates. It is then populated by a network of friends, or people who joined (subscribed) the
channel or group. Another way of making it more popular is to create special kind of buttons with hyperlinks
pointing to social networking website. Those buttons are to be distributed among different websites, Internet
forums and so on. When clicking on such button, user is redirected directly to the homepage of a given
group/channel, with information about the project. Moreover, it is also very easy to present multimedia
content to the wide audience. It is not designed to provide all information about the project, but rather to

show basic idea. More information can be found on another instrument, a website.

Aims:

- to promote the existence of the Leonardo da Vinci program on a social networking website through the
network of friends

- to allow users to exchange their ideas and ask questions about the project

- to show possible opportunities of mobility programs

- to present multimedia content connected with mobility programs easily

Target:
- people using social networking websites

- anyone with an Internet access, interested in mobility programs

Example:

facebook

CastMyPart is on Facebook

Sign up for Facebook to connect with CastMyPart,

CastMyPart [

wall  Info Discussions Photos Video Events

Basic Info

CastMyPart

Internet & Technology - News

Throughout the project we will promote Leonardo mobiity actions and
areate the conditions to develop conarete oppor tunities for local
youngsters to make a traineeship abroad by increasing professional
competences of operational staff of each partner organisation.
Open: All content is public.

Sfsrsation Contact Details
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1.3. QUOTATIONS OF TEBMBONIALS

Description:
Quotations of students on website, in brochures and other publications about hosting experiences. Students

express their opinions (usually positive ones) about undertaking an experience with NWA in Derry. On the
organisation website there is as well the possibility to contact these students and ask them a question via e-

mail.

Aims:
-to make the mobility experi en tyasem (tudentsibut@asveehahbrl e o

operators working in future mobility projects)

Target:
- students

- operators interested in Leonardo mobility

This project has been funded with support from the European Commission. 7

This publication reflects the views only of the author, and the Commission cannot be heldresponsible for
any use which may be made of the information contained therein.

f

or



Example:
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